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Introduction The new marketing symbols help to The purpose of this manual is to pro- 


identify both an individuality and a vide the basic guidelines for applica- 
commonality to the Bell System's tion of these industry symbols. Its use 
efforts. Individually they signal a will help insure a unified system of 
dedication to a specific industry's design and a unified method of appli- 9 
needs. Collectively they communicate cation that will produce a high degree 

a commitment and a high level of of recognition for the Bell System's 
expertise within the Bell System. involvement in all major industries. 


The Bell System is a leader in devel- 
oping all forms of telecommunications 
products and systems for a vast num- 
ber of industries. Each of these 
specific groups requires specialized 
marketing approaches and tele- 
communications systems based on 
needs that are often unique to the 
area of interest. 


Therefore, the Bell System has aligned 
its efforts on an industry-by-industry 
basis (motor vehicles, hotel/motel, 
education, package goods, airlines, 
etc.). This way each division has an 
in-depth understanding of the prob- 
lems faced by its customer. 


A series of symbols has been created 
for those specific marketing groups 
within the Bell System to help them 
identify their capabilities to specific 
markets or industries. 


As can be seen in this Federal Gov- Federal Gove da ment 
ernment symbol, a circular format 

was chosen for all symbols to retain 
compatibility with the existing Bell 
System identification. A system of 
gradated lines became an integral 
part of each symbol to create a 
family look throughout the groups. S 
These lines help define the image of 
each subject as well as serve as a 
unifying pattern. 


ince these industry symbols should 
appear in conjunction with the 


Bell System or operating company 
identification, it's important they be 


staged properly in relationship to 
that signature. See Page 15. 


It's important to understand that the 
designs are intended to be identify- 
ing symbols of our markets. They are 
not Bell System trademarks or service 
marks. Therefore, Bell System com- 9 
pany identification should always Bell System 

be used in conjunction with these 


industry symbols to indicate spon- 
sorship. 
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GEM sector 


Commercial sector 


Industrial sector 


The marketing sectors 
and colors 


Each of these new industry symbols 
falls into one of three specific mar- 
keting sector categories, GEM, 
Commercial and Industrial. 


A specific color has been chosen 
for each sector in order to visually 
relate symbols for segments within a 
specific sector, and to differentiate 
between symbols from different 
sectors. 


All symbols in the GEM sector will 
appear in the red shown here (or 
PMS 186); all symbols in the Com- 
mercial sector will appear in Bell 
Blue (or PMS 300) as shown here 
and symbols in the Industrial sector 
will appear in the green shown 
here (or PMS 355). 


GEM sector 


These next four pages demonstrate 
the new symbols that have been 
created for each sector. The designs 
were created to: symbolize each par- 
ticular industry in a way that carries 
with it a recognizable association 
with the Bell System, be a clear and 
lasting representation of a particular 
market segment, and to aid in identi- 


As new symbols are created for a 
particular sector, new material will 
be provided to update this manual. 


The six groups in the GEM sector 
are listed below and the number after 
each symbol represents the group 

it belongs to. The symbols within the 
GEM sector should preferably appear 


fying the three marketing sectors they in their designated sector color, 
divide into by color coding. red or PMS 186. 


Groups: 1 Health Care 2 Hotel/Motel 3 Education 4 State/Local Govt. 5 Fed. Govt. 6 Associations 


+ = 


Education 3 


Health Care 1 Medical Professionals 1 


O DOU 
O a ae 
etl 
State/Local 4 Federal 5 Associations, Labor Unions, 6 
Government Government Religious Organizations, 


Libraries 


The Commercial sector consists of Commercial sector 
transportation, finance, insurance and 
the services and utilities industries. 


The four groups in the Commercial 
sector are listed below and the num- 
ber after each symbol represents 
the group it belongs to. The symbols 
within the Commercial sector should 
preferably appear in their desig- 
nated sector color, Bell Blue or 

PMS 300. 


Groups: 1 Transportation 2 Finance 3 Insurance 4 Professional Services/ Utilities 


A 


Railroads 1 Banking 2 


Airlines 1 


Insurance 3 Engineers 4 Utilities 4 Legal Profession 4 


Architects 4 Real Estate 4 


Industrial sector The Industrial sector consists of 
manufacturing, processing, distri- 
bution and media/recreation in- 
dustries. 


All four groups in the Industrial sector 
are listed below and the number after 
each symbol represents the group it 
belongs to. The symbols within this 
Industrial sector should preferably 
appear in their designated sector 
color, green or PMS 355. 


Aerospace 1 


Y 


Electrical/Electronics 1 Consumer Products 1 


2S 
2S 


Primary Metals 2 Chemicals 2 Forest Products 2 Textiles 2 


nn 
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Rubber 2 Package Goods 3 Food Distribution 3 Wholesalers-Distributors 3 


D 


Groups: (continued) $ Distribution 4 Media/ Recreation — — — — — — — OZ OZ O OOOO (continued) 3 Distribution 4 Media / Recreation 


oec 


General Merchandise 3 Newspapers 4 Publishing 4 Printing 4 
Retail 


€ 


Motion Picture/ 4 
Recreation 


Unacceptable graphic 
devices 


A. Incorrect, surrounding circular 
shape missing: The symbols must 
always be shown within their sur- 
rounding circular shapes. 


B. Incorrect, conflicting back- 
ground: Do not place the symbol 
against a background of strong 
pattern or texture. 


C. Incorrect, screened symbol: 

In situations other than four-color 
process, it is preferred that the 
symbol or logotype not be screened, 
since a screen might create ragged 
edges and uneven color. 


D. Incorrect, two-color symbol: 
The negative areas of the symbols 
must never appear in color other 
than the background color on which 
the symbol is placed. Never use 
more than one color in the symbol. 


E. Incorrect, addition of graphic 
shapes: Do not add shapes or other 


graphic devices to the symbols; they 


will destroy the recognizable shape 
of the symbols. 


F. Incorrect, conflicting graphic 
devices: Do not intersect the sym- 
bols with color panels, illustrations 
or other graphic devices. 


The effectiveness of this identifica- 
tion program is primarily established 
by the consistent and proper appli- 
cation of these sector symbols. 
Misuse and inconsistent applica- ) 
tion will dissipate recognition and 
endanger the effectiveness of the 
program. By understanding the 
principles of correct application, 
typical misuses as shown on this 
page, or other deviations can be 
avoided. The symbol elements must 
not be redrawn, redesigned or 
rearranged in any manner. 


Type for segment names 


These typographic guidelines 
should be followed to insure con- 
sistent graphic representation of 
the segments and maintain com- 
patability with the Bell System 
corporate identification. 

A. Correct, Helvetica Regular, 
caps and lower case: The only 
Federal Govern ment approved typeface for the segment 
names is Helvetica Regular. These 
names must always be set in caps 
and lower case, never all caps. 


B. Correct, symbol alone: It is per- 
missible to use the industry symbol 
without the logotype in situations 
where its meaning is evident. 


C. Incorrect, all caps: Do not set 

the segment name in all capital 
letters. Only Helvetica Regular, 

caps and lower case, should be used. 


FEDERAZ GOVERNMENT 


D. Incorrect, other typefaces: 

It is unacceptable to use any type- 
face other than Helvetica Regular, 
caps and lower case, with the in- 
dustry symbols. 


Federal Government 


Acceptable configurations A 


In order to provide maximum flexi- 
bility of application in print material, 
a number of symbol-name configura- 
tions have been designed. These 

are the four preferred configurations 
and, whenever possible, the relation- 
ship of the symbol to the segment 
name should appear as demon- 
strated here. 


Federal Government 


A. Centered version — preferred. 


B. One-line version — acceptable. B 


Federal Government 


C. Flush left version — acceptable. C 


Federal Government 


D. Flush right version — acceptable. D 


Federal Government 


Type sizes and two and 
three-line configurations 


A. Preferred size: It is preferred 
that the cap height of the segment 
name be 1⁄4 (¥4X) the total height 
of the symbol (X). 


V4x 


B. Acceptable size: The cap of 
the segment name may be as small 
as Ye (8X) the total height of the 
symbol (X). 
While the 4X and V&X cap heights 
are the preferred size relationships 
of segment name to symbol, the 
segment name may be used in 
any size between %X and Vex. 


Vex 


C. Two-line segment names: 
When the segment name is too long 
to fit comfortably in one line it may 
be separated into a second line if 
necessary. The correct configurations — 
centered, one-line, flush left, and 
flush right, —are demonstrated here. 
The guidelines in Demonstration A 
and B should be followed for the 
type size. 


£^ 
=" 
State/Local 
Government 


a 


State/Local 
Government 


State/Local 
uW Government 


EU 


TC 
State/Local 
Government 


D. Three-line segment names: 
When the segment name is too long 
to fit comfortably in one line it may 
be separated into a second line (as 
shown in C) or into three lines. The 
correct configurations — centered, 
one-line, flush left, and flush right, — 
are demonstrated here. The guide- 
lines in Demonstration A and B 
should be followed for the type size. 


Associations, Labor Unions, 
Religious Organizations, 
Libraries 


= 


Associations, Labor Unions, 
Religious Organizations, 
Libraries 


Associations, Labor Unions, 
Religious Organizations, 
Libraries 


Associations, Labor Unions, 
Religious Organizations, 
Libraries 


Acceptable use of color 


A. Correct, preferred—two colors: 
The optimum color treatment is the 
segment symbol in its appropriate 
sector color, and the segment name 
in black. 


B. Correct, preferred—one color: 
Both the segment symbol and name 
may appear in its marketing color. 


C. Correct, acceptable — one color: 


Both the segment symbol and name 
may appear in one color, provided 
the color selected offers sufficient 
contrast to the background. When 
the marketing sector color is not 
available, black is preferred. 


D. Correct, acceptable — one color: 


When neither black nor the market- 
ing sector color is available, it is 
permissible to print the entire sig- 
nature in another color, providing 
the color selected offers sufficient 
contrast to the background on which 
itis placed. Important: The alter- 
native color must not be one of the 
other three sector colors, nor be so 
close in color as to be confused with 
those sector colors. 


E. Correct, preferred reverse 
color: Both the segment symbol and 
name may be, as a single unit, 
reversed in white out of the correct 
marketing sector color. 


F. Correct, acceptable reverse 
color: Both the symbol and name 
may be reversed out of any color 
which is dark enough to provide 
sufficient contrast with the signature 
elements, as long as that selected 
color is not one of the other market- 
ing sector colors. 
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Consistent reproduction of the cor- 
rect color for the industry symbols 
contributes immeasurably to the 
successful implanting and main- 
tenance of this new marketing iden- 
tification in the public mind. 


To achieve this desired consistency 
across a wide assortment of mate- 
rials and textures requires under- 
standing and maintenance of stan- 
dards, and cooperation from printers 
and other graphic arts suppliers. 


Federal Government 


Federal Government 


Federal Government Federal Government 


Federal Government 


Federal Government 


Undisciplined use of color will soon Unacceptable use of color 
dissipate the identification integrity 


and the effectiveness of this program. 
There are a number of pitfalls to be 

C avoided when using the symbols in 
color. These demonstrations are 
typical and must be avoided. 


B A. Incorrect, reversing color order: 
Reversing the preferred color order 
will distort the visual relationship 
of the symbol to the segment name. 
Demonstration A, Page 12 is correct. 


B. Incorrect, insufficient contrast: 
Always select a color which is dark 
enough to offer sufficient contrast 
to the background color to provide 
good legibility. The color in this 
demonstration does not have suffi- 
cient contrast. 


Fgfleral Government 


C. Incorrect, insufficient contrast: 
When the background color is dark, 
printing the signature in a dark color 
should be avoided. To be easily read 
the signature should be reversed out 
as in Demonstrations E, F, Page 12. 


D. Incorrect, two colors: When 
using two or more colors, neither of 
which is the marketing sector color, 
the symbol and name must appear 
in the same color. Demonstrations 
Fgéeral Government C and D on Page 12 are correct. 

E. Incorrect, two colors: When 
applying the symbol and name to a 
dark background, or to the appropri- 
ate marketing sector color back- 
ground, the symbol may not appear 
in a dark color and the name in white. 
This reverses the visual emphasis. 
Both the symbol and name should 
appear in white as in Demonstration 
E on Page 12. 


F. Incorrect, two color symbol: 
Negative areas of the symbol must 
FeAeral Government never appear in a color other than 
the background color on which the 
symbol is placed. Never use more 
than one color in the symbol. 


Feueral Government 
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Multiple symbols and symbol A 
groups 


A. Correct, symbols in same sector: 
More than one industry symbol and 
name, within the same marketing sec- 
tor, may be used together. 


B. Correct, symbols without B 
segment name: Two or more industry 
symbols may be used together, with 

or without their segment name. How- 
ever, when the segment name is not 
used, the common sector designation 
must appear. 


C. Correct, symbols from different C 
sectors: Symbols from different 

sectors may be used together pro- 

vided they are each printed in their 
appropriate sector color, or all sym- 

bols must be printed in a color other 
than any of the three sector colors. 


D. Incorrect, symbols from dif- 
ferent sectors — one color: When 
using multiple symbols from different 
sectors together, do not print them all 
in one of the sector colors. Each one 
must be printed in their respective 
sector colors, or all printed in a color 
other than any of the three sector 
colors. See Demonstration C. 
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Federal 
Government 


Government 


a 


State/Local 
Government 


Utilities 


Utilities 


E 


Associations 


Manufacturing 


oS 
p 
< 


Manufacturing 


Since these industry symbols should Staging of industry symbols 


appear in conjunction with the with Bell System 
Bell System or operating company identification 
identification, it's important they be 

C staged properly in relationship to 


that signature. While no guidelines 
are necessary for the placement 


of industry symbols in relation to 

other graphic elements, the guide- 
lines are the recommended "minimum" 
spaces that should occur between 

Bell System or operating company 
identification and the industry symbol. 
Whenever possible increase this space. 


A. Correct — centered configura- 
tion: When the centered configura- 
tion of the industry symbol is used 
the name must be at least /2X away 
from the Bell System or operating 
company identification. 


ederal Government 


B. Correct— one-line configura- 
tion: When the one-line configura- 
tion of the industry symbol is used, 
the symbol must be at least 2X 
away from the Bell System or oper- 
ating company identification. 


Vex min. 


; = Federal Government 


C. Correct — flush left configura- 
tion: When the flush right or flush 
left configurations of the industry 
symbols are used, the symbol must 
be at least V2X away from the Bell 
System or operating company 
identification. 


stem .'; Federal Government 
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Color: Industry symbols with A 


Bell System identification 


These principles demonstrate the 
use of color on segment identifica- 
tion, (the appropriate symbol and 
segment name) as it is used in 
conjunction with the company sig- 
nature. Note: Position relationships 
shown here are for demonstration 
only — not recommended alignments. 


A. Preferred, both two colors: It is 
preferred to use both identifications 
on the same printed surface in their 
respective approved colors. 


B. Preferred, both one color: |f 
black is not available, both the sym- 
bols and logotypes may be printed in 
their approved colors. 


C. Correct, one-color Bell System/ 
operating company identification: 
When the printing is limited to two 
colors, one of which is black and 

the other a marketing sector color 
other than Bell Blue, the Bell System 
identification elements, (symbol and 
logotype) must be printed in black. 


D. Correct, both one color: Where 
only a single color of ink is available, 
whether it's a marketing sector color 
or any other color, both symbols and 
names may be printed in that color. 


E. Incorrect, two-color company 


identification: In a two-color printing 


situation, where black and a market- 
ing sector color other than Bell Blue 
are available, the Bell System or 
operating company signature must 
be printed in black only. It may not 
be printed in the marketing sector 
color. This would infer that the Bell 
System color is other than Bell Blue. 


F. Incorrect, one-color Bell System 
or operating company identifica- 
tion: In a two-color situation where 
one of the colors is a sector color 
and the other color is neither a sector 
color (including Bell Blue) or black, 
printing the Bell System or operating 
company identification in that other 
color would infer that the other color 
is the Bell System approved color. 
Both the Bell System and segment 
identifications should be printed in 
the marketing sector color. 
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Federal Government 


Bell System 


Bell System 


Federal Government 


Bell System 


Federal Government 


Federal Government 


Bell System 


e 


Federal Government 


Federal Government 
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Size relationship of industry 
symbols to Bell System 
identification 


A. Correct, same size identifica- 
tion: It is acceptable to use the 
industry symbol the same size as the 
Bell System or operating company 
identification as shown on this ad, 
so long as it's clearly evident that the 
Bell System is sponsoring the com- 
munication. In general, on primary 
identification surfaces, the industry 
symbols should never be used with- 
out the Bell System or operating 
company identification. 


B. Correct, larger industry symbol 
identification: It is permissible to 
feature the industry symbol larger 
than the Bell System or operating 
company identification, as demon- 
strated on the cover of this brochure 
as long as the Bell System identifica- 
tion is clearly evident. 


M 


Print advertising and sales 
literature 


A. Brochure: As a main graphic ele- 
ment, the industry symbols can be 
used in their appropriate sector color, 
with the accompanying Bell System 
identification also in its appropriate 
color. 


B. Brochure: In this layout the 
industry symbol has been used in a 
one-color version, flush right configu- 
ration, and the same size as the two- 
color Bell System identification. 


C. Newsletter: In this newsletter the 
Bell System identification prints in 
one color, Bell Blue, as does the 
flush-left, same size industry symbol 
from the Commercial sector. 


D. Folder: In this one-line configu- 
ration, the industry symbol prints in 
its appropriate sector color, red, and 
black while the accompanying Bell 
System identification, also in one-line, 
prints in Bell Blue and black. 


These examples demonstrate how 
the approved design guidelines can 
be implemented. For demonstra- 
tion purposes a solid color dot has 
been used here to indicate industry 
symbols and the bell symbol. 


General Merchandise 
Retail 


For demonstration purposes, a solid Stationery 
color dot has been used here to indi- 

cate industry symbols and the bell 

symbol. 


A. Letterheads: The flush left con- 
figuration is the only approved layout 
for use on stationery. Placing the 
industry symbol at the bottom of the 
page, flush left with the company 
identification achieves maximum 
isolation of the industry symbol and 
still preserves the recognition value 
of both the company identification 
and the industry symbol identification. 
A one-color black treatment is pre- 
ferred for stationery but the industry 
symbols may be printed in their 
appropriate marketing sector color. 
The industry symbol may never be 
printed larger than the Bell System 
or operating company identification 
on letterheads and envelopes. 


B. Envelope, business card, memo 
sheet: The flush left, configuration 

is also applied to the envelope and 
memo sheet; it aligns flush left with 
the company identification. 


Due to the restricted space, the indus- 
try symbol is used on business cards 
without the segment name. The spe- 
cific segment name is listed along 
with the individual’s name and title. 
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Summary 


The Bell System is continuing to build 


its image as a progressive marketing 
entity. Its expertise extends beyond 
terminal and transmission facilities 
into the functional needs of each 
industry to better solve total com- 
munications problems. The phrase 
“The system is the solution” is more 
than a slogan. It is a basic expres- 
sion of the Bell System’s marketing 
philosophy. 


These new industry symbols are part 
one of the Bell System's expression 
of total responsibility and total com- 
mitment. The symbols will find their 
way into exhibits, sales promotions, 
seminars and regional advertising 
campaigns throughout the oper- 
ating companies. It's an expanded 
definition of "service" that puts 

Bell System people squarely in 

the middle of what Bell System 
marketing is all about. 
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How to obtain information 
and materials 


If you have any questions about how 
to proceed in a particular situation 
that is not demonstrated in this 
manual, or if you require additional 
copies, contact: 

1. Company corporate identification 
program administrator, or, 

2. Advertising Manager — Graphic 
Design, AT&T Public Relations and 
Employee Information Department, 
New York, New York. 

Telephone: (212) 393-2707 


@)ater 
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(&) Bell System The Industry Symbols shown on this repro designed and approved. Additional copies 


sheet are intended for application to busi- of this repro sheet can be obtained from: 
ness literature directed to the Industrial Advertising Manager— 

Industry Symbols Sector. Supplementary repro sheets will Graphic Design, AT&T. 

Repro Sheet No. 2: be issued as additional symbols are Telephone: (212) 393-2707. 

For application to 

business literature 

Industrial Sector For printing over white or Sector Color is PMS 355. 


light colored background. 


Bell System 
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